2025,38(11): 246-257

- OE R 3R

DOI:10. 16861/j.cnki.zgge.2025.0418

(LORFET AR A AR AL IWAREE 2778005 2. L TTARHIE AR "ty IIZRAEE 277800;

BEREREEERE LR

—LURE A
Wi TRELFEZLE RS

ANVEEARHE oty IEREBEM 277599 4 ¥ENTERE ILAMEYT 261061)

B OE AR AR 2 MR AR RIS B R0 e DR AR A i AR A TN B
L S B, SR A B2 2 YR, B LA G 0 B R R A S F R A SR AR L e R BRI i L R R AR AE Y
KRR BT, BV R R = ML FE Al 55 AR B8 7 AR “ I B8 7 RE 1 959 NA SCH# 55 JIiC B ORIR S5 . 4@t AN SRAL AR i B AT ok =
PREEE oA A BT SR RE B ORRR SRR B0 S RF 45 TN T TR THRS (A 7 il P R R R O

R RFOA s s AL EAE

FE LS S63+F323.7 XHktRERS: A NXERS: 1673-2871(2025)11-246-12

Research on high quality development of e-commerce for specialty agricul-

tural products taking Zaozhuang as an example
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Abstract: E-commerce of agricultural products is an effective way to promote the revitalization of rural industries and increase
farmers’ income and wealth. This article took the e-commerce of specialty agricultural products in Zaozhuang as the research
object, and systematically analyzed its development status through field surveys and the collection of multiple sources data. It
was found that there are four major development challenges in the e-commerce of agricultural products in Zaozhuang, namely
weak e-commerce industry foundation, weak ability to transform “agricultural goods” into “online goods”, weak talent support,
and weak supporting guarantees. To address these issues, this study proposes five key measures to enhance the quality of devel-
opment: strengthening the upward trend of agricultural products, enhancing subject cultivation, enhancing business innovation,

strengthening supporting facilities, and enhancing linkage support.
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Table 1 Zaozhuang, one of the top 100 agricultural e-commerce counties in China
e RIS =]
S T RERL oy wmn Bt LA
Year  Title Hgnored Place  Data sources Publishing unit Main agricultural
unit products
2019 AR b P2 i 48 €2020 4 H B R AR  RARFEERE RO hEE 45
F A TOP100 Tengzhou AT 45 R R ! B FL - 7 2% R Lo 7 Green tea
Top 100 online retail 2020 national report on the Ministry of Agriculture and Ru-
sales of agricultural development of digital agri- ral Affairs Information Center,
products in counties culture and rural e- com- China International E- com-
nationwide merce in counties merce Center Research Institute
2019 RPEAREREIESOMRE R 41 €2020 Py B SR AR BT EBTAE AR ER PR
Top 50 counties for Tengzhou oy AR TR FL R Condiment
e-commerce sales 2020 Alibaba agricultural  Alibaba Research Institute,
of agricultural products e-commerce report  Zhejiang University China Ru-
products ral Development Research In-
stitute
2020 A E LR P2 i 45 (2021 [ B Rl RRFEERE RO hEE %
T TOP100 Tengzhou o HLF R 45 R SRR A )™ o B 78 4% v T B Tea
Top 100 online retail 2021 national county digital ~ Ministry of Agriculture and Ru-
sales of agricultural agriculture and rural e-com-  ral Affairs Information Center,
products in counties merce development report China International E- com-
nationwide merce Center Research Institute
2021 [ E A A 4% JE 36 (2022 2 B rF Rl AR RRFIER O HEE g
FAEH TOP100 Tengzhou A LT 45 R R AR A M B B 7 45 Hh O F 9 Bt Green tea
Top 100 online retail 2022 national county digital ~ Ministry of Agriculture and Ru-
sales of agricultural agriculture and rural e-com-  ral Affairs Information Center,
products in counties merce development report China International E- com-
nationwide merce Center Research Institute
2021 AR HL R 31 CBPIPATAG W BRI ROV FR T T30 B B PR T AT
[EEiEA0 Tengzhou H—— NI B G F L™ BIFAR Seasoning,
Top 100 counties in it PR R R S Management Cadre College of hand- held pan-
China for digitalization Report on “Digital Com-  the Ministry of Agriculture and  cakes
of agricultural products merce Promotes Agricul- Rural Affairs, Alibaba Re-
ture” agricultural product  search Institute
e-commerce-high quality de-
velopment of agricultural
product e- commerce from
the perspective of Alibaba
platform
2024 AT EHET R E i 24 €024 WIS WL R EANZRPIT & BN
Top 100 counties in Tengzhou 2024 Taobao harvest festi- B ¥R FE R FLH L £ R T
agricultural product val report Zhejiang University China Ru-  Green tea, sich-

e-commerce

ral Development Research In-
stitute and Taotian Group Re-

search Center

uan pepper, star
anise, cinnamon,

pancake

T BRI T P ER AR A BE , 3 o 2022 4R 2023 R SRR o

Note: The data is sourced from the author's online collection and organization, with missing data for 2022 and 2023.
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Table 2 Data types and sources
e s . HE
B ARA B T Quantity/
Data type Data sources Access 10° wo}; ds)
—F 4 H 5 B TAE YRR ey Ry N N L1 S N N e e 5.6
First hand data Daily information technology work  Fragmented interview materials, thematic research reports departmental
communication, survey questionnaire
Z A B 7 AT E I S NN R RN o ERAT NN i 1/ 24
Secondary data Official public data News media, official websites WeChat official account, statistical data
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Note: The data is sourced from the e-commerce platform of Zaozhuang Municipal Bureau of Commerce. The same for fig. 2 and fig. 5.
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Fig.1 E-commerce online retail sales of agricultural products in Zaozhuang
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Fig.2 Development trend of employment, e-commerce enterprises and online stores
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Fig. 3 Distribution of self built cold chain of 60 agricultural products enterprises with e-commerce
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Fig. 4 Distribution of intelligent sorting and intelligent packaging of 60 agricultural products

enterprises with e-commerce
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Fig. 5 Ratio of online retail sales of agricultural products to online retail sales of rural e-commerce
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Note: Calculated based on relevant data obtained from the Statistical Bulletin of Shandong Provincial Bureau of Statistics, the Statistical Bulletin

of Zaozhuang Municipal Bureau of Statistics, and the e-commerce platform of Zaozhuang Municipal Bureau of Commerce.
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Fig. 6 Ratio of online retail sales of agricultural products to total output value of agriculture, forestry,

animal husbandry and fishery
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Fig. 7 Distribution of online retail sales of 60 agricultural products enterprises with e-commerce in 2024 (Unit: 10* Yuan)
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Table 3 Sales of e-commerce enterprises of characteristic

agricultural products

FFEAT™

Characteristic

=1000 /37T =500 576 =100 /3¢
Over 10 million Qver 5 Over 1

agricultural products  Yuan million Yuan million Yuan

i Pomegranate 1 0 1
¥ 2 Potato 1 0 0
BT7Y Spicy chicken 0 0 1
il Bean products 2 2 13
KAk Fire Cherry 0 0 0
41l Amount to 4 2 15

s BRI T AT R 55 R AN A E T AL A AT )R
Note: The data is sourced from the Commerce Bureau and Agriculture
and Rural Bureau of Zaozhuang City.
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Fig. 8 Distribution of e-commerce talents of 123 agricultural product enterprises surveyed
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Fig. 9 Distribution of e-commerce talents in 60 agricultural products enterprises with e-commerce
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Fig. 10 Distribution of self built cold storage, cloud storage and cold chain transport vehicles of 123 enterprises surveyed
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Fig. 11 Distribution of intelligent sorting and intelligent packaging of 123 enterprises surveyed
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